
Google Business Profile Optimization

Free SEO Webinar - SEO Sundays



Free SEO training webinars on different topics every week. 

Designed to help small businesses with search engine 

optimization and bring awareness of resources that are 

available to help.

Bruce Jones - Instructor
CEO and founder of:
1ON1 SEO Training https://1on1seotraining.com/ 
SEO Job Search https://seojobsearch.com/ 
Learn SEO Training https://learnseo.training/ 
Bruce Jones SEO Consultant https://brucejonesseo.com/ 
Book on Amazon 
https://www.amazon.com/Learn-SEO-Think-Like-Customers-ebook/dp/B0BGSSY
9RL/ 

About Us

https://1on1seotraining.com/
https://seojobsearch.com/
https://learnseo.training/
https://brucejonesseo.com/
https://www.amazon.com/Learn-SEO-Think-Like-Customers-ebook/dp/B0BGSSY9RL/
https://www.amazon.com/Learn-SEO-Think-Like-Customers-ebook/dp/B0BGSSY9RL/


Organic Results 

That Was Google Then



Organic Results 

Google My Business Listings 

2022
This Is Google Now



❖ Google Business profiles is 44% of local search factors. (that’s almost half)

❖ Google map listings show up ABOVE organic search results.

❖ The only thing above Google Business Profile listings are paid ads.

❖ 46% of all Google searches are local. The same article revealed that 60%)of 
the people who search for local business use smartphones.  (Hubspot)

Did you know that 88% of consumers who do a local search on their smartphone visit or call a store within a day? 
In fact, nearly 46% of all Google searches are seeking local information. 

Why Optimize Your Google Business Profile



“An SEO company that has clients with local 
customers in 2022 and are not making Google My 
Business a large part of their SEO tasks?

Sadly, they are still digging where the gold used to 
be, not where the new gold is being found today.”

Bruce Jones

Local SEO Has Evolved



Claim Your Google Business Profile



Already Claimed? Request Access



Create Google Business Profile 



Manage Your Google Business Profile



Google Business Profile Dashboard



Fill In ALL The Blanks That You Can
❖ Don’t use service area unless you plan on hiding your address.

❖ You should add your business start date.

❖ Add your business hours and update your holiday hours as Google asks.

❖ Appointment link if you have one.

❖ Products & Services can also be added.

❖ Are you a veteran or woman owned business? There is a spot for that.

❖ Keep on the lookout for new spots to fill in the blanks.



Pick The Right Business Category(s)

❖ The first category is the most important. 

❖ You can pick additional categories if they match what you do.
https://1on1seotraining.com/google-my-business-categories/

❖ Make a list and research what kind of companies come up for those 
categories.

❖ Decide on your main category and make sure your website mentions you do 
that.

❖ Be careful changing categories afterwards.



Get Your Address Right

❖ Realize that 123 Main St. and 123 Main Street are different.

❖ Best to start with the official address from the Post Office.

❖ That address should match everywhere, GMB, your website, Facebook etc.
https://tools.usps.com/zip-code-lookup.htm?byaddress

❖ Check your Name, Address & Phone (NAP) citations at Moz Local.
https://moz.com/checkout/local/check



Verify your Google My Business Profile

❖ Postcard verification has historically 
been the most popular method of 
verification.

❖ Google may send you a postcard 
containing a verification code to enter 
in the GMB dashboard.

❖ Google has also added new methods 
of verification in the form of email, 
phone, video uploads and live video 
calls.



Google Business Profile SERVICES
❖ Give businesses the opportunity to showcase their 

services to potential customers.

❖ Provide potential customers with additional 
information that might help them choose your 
product or service over a competitor’s.

❖ You’re directly ‘feeding’ Google details about your 
organization as a ‘named entity’.

❖ You may get an option to add the services that you 
offer, along with their descriptions and prices.



Adding SERVICES
❖ The services dashboard can look quite 

different, and function quite differently, 
according to your listing.

❖ The Services feature also offers a 300 
characters description field.

❖ You can be as specific or general as you 
want, just make sure to provide 
information that customers will find useful.

❖ Do your best to list all of your services. 
Remember that you can organize them 
into multiple categories to make it easier 
for potential customers to what they’re 
looking for.



Google Business Profile Posts
❖ Can post updates, events and 

offers.

❖ Updates expires in 7 days.

❖ Events and offers expire on 
event date or offer expiration.

❖ Add this to your calendar, it is 
the most important activity you 
can do.



Google Business Profile OFFERS



Google Business Profile EVENTS



Google Business Profile EVENTS



PHOTOS That Are REAL Get Better 
RESULT



Google Business Profile Photos

❖ Add 3-5 images in each category

❖ Can also add videos

❖ Continually add more photos

❖ Stock images are frowned upon 
and sometimes rejected.

❖ Be real and original

❖ Customers can also post images 
to your profile.



Optimizing Images
❖ You should describe the image 

and if you can include 
keywords.

❖ Don’t be spammy.

❖ File name is the most 
important spot.

❖ Right mouse click, properties 
then details tab.

❖ You can add GPS location too.



Google Reviews
❖ Review score and number of 

reviews are a ranking factor.

❖ Responding to reviews show 
your prospects how you treat 
your customers.

❖ Answer all reviews as the 
business, good or bad.

❖ Cultivate more reviews as part of 
your business processes.



GOOGLE BUSINESS PROFILE

Post Scheduler



Schedule GBP Posts w/these Automation Tools

❖ Publer

❖ Content Studio

❖ Buffer

❖ Loomly

❖ DBA Platform

❖ Local Viking

❖ One Up

❖ RecurPost

❖ Sendible

❖ Social Champ

❖ Social Pilot



Which TOOL to CHOOSE?

When starting out with Google My Business post scheduler or social media 
scheduling, the free tools provided by BUFFER and PUBLER are valuable. 

Free plans are very useful in a start-up phase, to help you get a better 
understanding of your needs before investing larger amounts of money in case 
your needs go beyond the available features.



PUBLER



PUBLER
❖ Google Business Profile

❖ Facebook

❖ Twitter

❖ LinkedIn

❖ Instagram

❖ Pinterest

❖ Youtube

SOCIAL ACCOUNTS
❖ Automated Publishing

❖ GBP and Social Media Monitoring

❖ Multi-Account Management

❖ Reporting / Analytics

❖



Pricing



BUFFER



FEATURES
❖ Google Business Profile

❖ Facebook

❖ Twitter

❖ LinkedIn

❖ Instagram

❖ Pinterest

SOCIAL ACCOUNTS
❖ Automated Publishing

❖ Multiple Post and Tweets

❖ Facebook Ad Management

❖ Reporting / Analytics

❖ Social Media Content Calendar



Pricing



GOOGLE BUSINESS PROFILE

Management Services



Our GBP Management Services Will Help You

❖ Amplify your Google and online presence

❖ Increase leads and conversions

❖ Enhance engagements

❖ Improve your online reputation

❖ Boost local rankings

❖ Gain a competitive advantage

https://brucejonesseo.com/google-my-business-management-services/ 

https://brucejonesseo.com/google-my-business-management-services/


What We Optimize on Google Business Profile

❖ Business name, business categories and contact info

❖ We add 1 posts per week.

❖ We add 2-10 new optimized images per month, Google (and people) want to 
see real images of your office, showroom, team members and at work scenes.

❖ We can also add events, promotions, products, videos Q&A and more.

❖ Every month you will get insights and reporting showing progress



https://seoexpertbrad.com/local-seo-stats/
https://blog.hubspot.com/marketing/local-seo-stats
https://brucejonesseo.com/online-business-reviews-reference-guide/
https://1on1seotraining.com/100-free-seo-tools-resources/
https://brucejonesseo.com/schedule-google-my-business-posts-with-t
hese-gmb-automation-tools/
https://localsearchforum.com/ 
https://www.brightlocal.com/learn/google-business-profile/optimization/
products-and-services/
https://www.eventbrite.com/o/1on1-seo-training-25495941977 
https://valentin.app/gs-location-changer.html 
https://chrome.google.com/webstore/detail/gmbspy/
https://www.slideshare.net/brucejones630/presentations 
https://g.page/1on1-seo-training 
https://g.page/brucejonesseo

 

Resources

https://seoexpertbrad.com/local-seo-stats/
https://blog.hubspot.com/marketing/local-seo-stats
https://brucejonesseo.com/online-business-reviews-reference-guide/
https://1on1seotraining.com/100-free-seo-tools-resources/
https://brucejonesseo.com/schedule-google-my-business-posts-with-these-gmb-automation-tools/
https://brucejonesseo.com/schedule-google-my-business-posts-with-these-gmb-automation-tools/
https://localsearchforum.com/
https://www.brightlocal.com/learn/google-business-profile/optimization/products-and-services/
https://www.brightlocal.com/learn/google-business-profile/optimization/products-and-services/
https://www.eventbrite.com/o/1on1-seo-training-25495941977
https://valentin.app/gs-location-changer.html
https://chrome.google.com/webstore/detail/gmbspy/hijfnlgdhfpmnckieikhinolopcolofe?hl=en-US
https://www.slideshare.net/brucejones630/presentations
https://g.page/1on1-seo-training
https://g.page/brucejonesseo


Sundays are for SEO

312-761-5550

join@seosundays.com

362 Meadow Green Dr. Naperville IL 60565

https://seosundays.com/


